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ABOUT US

The Chicago Reader

has been a fearless, innovative, and nationally
respected media voice in Chicago for 50 years.
In print biweekly and daily online, we are
tastemakers, incisive critics, and agenda-setters.
Qur readers look to us for what's new, what's
now, what's next, and depend on us to hold

local government accountable — not take sides.

Newly independent with new leadership, our
new business structure is 501(c)3, which means
we are mission-driven, not profit-driven. We are
community-supported and we could not be more
proud of our equitable approach to community
coverage, staffing, and vendor supply. We’ve got
fresh talent and fresh energy, and we’re thrilled
to continue to deliver ourunflagging, unfiltered
take on Chicago.

We are the Reader. We are Chicago.
And we speak Chicago.
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Bilingual Chicago rapper-
singer Rven puls his

ambitions on display with
his debut EP
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Unique
Audience.

Our audience is
different. They're
loyal — not just to our
brand, but our brand
partners. They're

reading us for our

content AND our ads.

ADVANTAGE

Why Advertise with the Reader?

Wide Reach.

Print. Digital.
Sponsored content.
Podcasts. Special
projects. Events. The
Reader reaches
Chicagoans 24-7 on the

ground and online.
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Targeted
Marketing.

Dedicated emails.
Sponsored Posts.
Giveaways. Reach
who you want,

when you want.

No Paywall.

Free on the street.

Free on the screen.

Free for all.

AEADER



OUR PRODUCTS

PRINT IS JUST THE BEGINNING.

Podcasts. Audio and video projects. Special events.

Today
11:15 AM

Across all platforms, our award-winning content

| JANELLE AE: .o . . ..
l | THE MEMORY LIBRARIAN is independent, immersive, and entertaining.

And most important, we are trusted.

AEADER
TOTAL MONTHLY REACH: 1.5M PEOPLE WEBSITE MONTHLY USERS: 817,220
BIWEEKLY PRINT: 60,000 COPIES TWITTER: 287,429
1,150+ DISTRIBUTION LOCATIONS FACEBOOK: 94,969 FOLLOWERS
EMAIL UNIQUES: 51,000 88,517 PAGE LIKES
INSTAGRAM: 70,295

J Wade and Cloud Boy build a Creative
Mansion

The hip-hop duo’s long-gestating new album, The One
Who Knocks, has become the gravitational center of a
sprawling artistic collective.

o f e ] (J =13
PIXEL GRIP
| RAISE, UP QUEER'"
CLUBRSPACE

by Leor Galil

LIVE MUSIC AT INDULGE
(G wme) 419 JONATHA BROOKE g& -
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AUDIENCE

The Readerreaderisloyal.

Not just to our brand — to our advertisers, too. It's because we helped them find their first job, or meet their partner, or find

their community. 42% of our readers identify as women. 45% of readers are 18 to 34 years-old; 26% are 35 to 44 years-old;

19% are 45 to 54 years-old; 9% are 55 and older.

THEY TRAVEL. THEY SPAN RACIAL DIVIDES.
L9 x
more likely to have flown in the pastyear 4 2 . 20/0 330/0

CAUCASIAN LATINX

THEY'RE ACTIVE WITHIN THE
LGBT® COMMUNITY.

18.3% 2.6%
BLACK ASIAN

23%
identify as LGBTQ

THEY'RE HOMEOWNERS. THEY'RE CANNA-FRIENDLY.

More then 65% own their home, 1 o 9 X
or are planning to buy
in the next 2 years More likely to have used or bought

cannabis in the pastyear

THEY'RE EDUCATED
40%

The percentage of those Chicago cannabis

75% have some college, a college degree or an

advanced degree users we reach each month

CONTACT CHICAGO READER SALES | ADS@CHICAGOREADER.COM | 312-392-2934

THEY'RE EATERS AND DRINKERS.

2.2 x

more likely to dine out

1.5 x

more likely to drink beer

1.8 x

more likely to drink wine

THEY'RE LOYAL.

They’re fans of our work. They pick us up bi-weekly.

They know our music writers’ names. They plan

their nights & weekends based on our listings.

AND THEY'VE GOT MONEY TO BURN.

Nearly 48% earn more than $75K
and 12% earn more than $150K

AEADER



I UPCOMING CONCERTS AT
0ld Town School
of Folk Music

I 4544 N LINCOLR SNERAE, CHIZAGD |L
OLOTEAMMECH DOL G - 77175 G080

56 Congert & Ukrabe: A Mght af
Ukrain lan Seag and Dance
&he Lawira vairn

Juana Molina s o

Identity Dance
Concert - Fearless

with lve music fewturiag Chreomabents
1 S0

Steven Page (formerly
of Barenaked Ladies)

o1 Mavarar Hadl

Chicago Immigrant
Orchestra f Zeshan B.

aitha Amarican idamis Sollaps duditarium

(HOHBAY, HAY B TR0

Chicagoe Cabaret
Professionals
Musical Mondays

Fopdoes e Cabaret - s Spald Hall

WEDMERDAY, MAY 18 §;bFH

Valerie June

with special guest Chastity Browse - in Haurasr Hall

AUNDAY, MAY 33 TPH

Matt Andersen i

Bombino s
WEDNEEDAY, MAY B8 B=100M

Concert for Ukraine:
A Night of Ukrainian
Song and Dance e

'WORLD MUSIC WEDNESDAY SERIES
FREL WIEDHLY CONCERTS, LIMCOLK 3GURRE

OPLUAM with ipeciil parat
wishen in the Rirgiam
B Frle Pl

OLDTOWNSCHOOL.ORG

45 CHICAGC READER = APRIL 2B 2022
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PRINT AD OPPORTUNITIES

Get Their Attention. On Any Page.

Print copies are distributed to 1,150+ physical locations every other Thursday — from libraries to liquor stores,

hotels to coffee shops. Ask your sales rep about our frequent special issues.

MUSIC

Defoee {left) and BeatHouse @ ousman weromoTHar sairLn

continued from 44
rear amational payalis: an the 203 single “Cam
wra,” squarad-of| panes of shimmarieg hays cam

prirta wilk theumming, frazehid rhy ke, 5o that the

wsddun bleasam ef vecd harmanios reluaies tha

song's coiled energy like am ecsiatic firesorks dis

pliy. =LEOR GALIL

ALBUM REVIEWS

COHGOTROMICE INTERHATIOHAL,
WHERE'S THE OME?

Cramimad Diaes
cengatrenicainternatianal busdcamp cemalbumg
wehiri-thi one

Cengotranics Internitional is rested in Kans
o Me1 and the Kasai Allstars, twe bands fram
the Dumocratic Republic of the Cange that

susic thraugh lagandary Bulgisn laba

d Dises in the mid-20005. Thess groups
iplified, parcudsion-haivy sounds, which
d rilasid in @ senies dubbed Cengetran
ed (alse tha title of Hanane Mo, 1% 1004 abum

dubut), electrifiad and inspirad a hoge rambar of

and Swadih s Wildkinds & Pascadrums.

by darias croate

Wincasl Honis, a Balgian musi
cian and produces sha's long werkad claualy with
Crammad Discs, theicei Aswrican and Europsan par
1 togather with the Cengolese groups
for the £ ronics vi Heckars tour in 2om-the

:I.IIIIIYII

i wa. Tha rasulting album, Whares the One?®

(Crammad Dises), reluasad undar the nama Can
gatranies Imtarmational, s pradictably a sprawling

Supa Bwe @ ¢

affain s 25 tracks, recerded and raminsed over mora
than o decade, total B2 mircted The tite refars ta
tha Fiet that, dus 1o thaif diverss beckgroundi, tha
musiians hid troubhe igusieg cul whare U firse
it noaach massure actually Tall. 1o the and thay
managed to creste sengs of ushilarating focus, such
as ke il danci-lleer Blast of “Super Duper R
cus Allatars” aed tha Fuzsy barage of For Augus
tin” On “Kule Kude Redux,” the feadback blare of
Kinshasa seund systams and the fuadback Blara of
poastpunk guiter marge into a single boogie noise
Firw, whils “Whara's the One” undarlines tha A

can oty of Juana Maling's dalightfully hyaratic

leepieg rhvthme. Whisas the One? Beski svan mera
immanda, jaylul, and parfactly imparfact thas the

ok =Hoan BroeLaTsxy

DEFCEE & BOATHOUSE, FOR ALL DEBTS
PUBLIC AND PRIVATE

Closed Saasions

dufeis basdeamp.oosyialbum Toralldebis
publizandprivate

IF you naed an inbreduction bo Dafoes, you havent
baun gaying allenticn la undergreund hip-hep
in Chcage. The rappar hid o bansar pear in 2021,
thanks (o three collaberative raleases that nudged
him Lrthar inta the netiensl spatlight: June's Wa
Dvuasid thie City With Our Namie, s collaboratian
with seal maker Sugust Fason; Seplembess Sus
day Lessiens by delpras, ki the dus of Dafesa
and MC CHASHaraE: and Mevambar's Trapdoe:
maduin partnarship itk skt bet producar Masiiah
Fusil arvd relessed threwgh Bechwoads Studioe, a
busbs far abatrict sast-couil rig
All Diebila Public and Privetae,
ingia Clasad &

a0 tha naw Fer

asied by homatorn

s, Delias et kidding arsund.

Classd Susiions’ in-hewse beat maker, BastHause,
priducud v album, ar ihad taha on
baan-bap mirers Dafees’s diligant profussionalim

Dalenn ian flashy on the mike, but he's & linguis

i abcharmist, malding aliterative phrases that lash
out unpradictibly as ke ralls efficiantly threugh his
bars. Ha lachs inta the watery, stratehed-aul soul
sampli an “Movieg Targali™ Lo indict the Lasic com
patibvanass that i i

pitalism faresd on warking rap.
pors, Tusled by a resolute poise that could gas up
Lhis erlire scuna. =LEOR GALIL

SUPA BWE, NO THAMKS
Fraddy Got Magic
stam. fan doothenks

Supa Bwe's war for melody and taste for aweat
heeks make his era of the city's basl ragpars. Since
Eruakirsg cut in 2014, ha's smassed 4 cult sudiance
with perfarmancas that bland seraama intansity sed
R&B swnauality, and he was daing it yesds bafore
Spurddeud rig inreduced & cobam of sheuty rap
pars wha seunded like thay balonged an & Warpad
Tenr sidh shisga ot 5 P Supa beana Furthar imte pep
with his fice lbum, Mo Thaaks (Freddy Got Mage)
O "o Do’ Listen” ke polishes his blunt vers

us with a hint of AuteTune ard his sturdy, te-tke

poind flow plants thi song in your briad Bl an ear

wirsy radie hiL Hirs alio put & s slicg into ki
agaressive shouts, ai such with santent as with
dalivary: ba's now foouning much mare intently an
indictmanis af white supremacy. Supa has daliv.
wried theughtiul dasections of raciam balons (o the
2014 H Evarybody single "Trowl Me Caucasian,”
ca). bt thrsughaut Mo Thenks he gess

ar, hirnasdies tha languaga of the pelice
aring [(Hellcat"). These seplicitly pelilicsl vores ros
enale as powerfully as the bast werkin his
abag. Supa has lets of peapls in his carna

planty of them ikhoaw up en Mo Thasks,
dirsila Weads, Mk Jerking, ShaGe Tutba, Chanes
tha Rappar, and Twiita. The album makes & great
casa thal Supa abia balangs in the 1ep tar of Chics
g hip-hop =Leor Gaul Bl

Full

Dimensions

9.75" x 9.875"

3/4

7.2708” x 9.875"

1/2

V: 4.7917” x 9.875"

H: 9.75" x 4.8542"

1/3

V:4.7917" x 6.5278"

H: 9.75” x 3.1806”

1/4

’

Strip: 2.3125" x 9.875’

V:4.7917" x 4.8542"

H:9.75" x 2.3438”

Dimensions

1/6

V. 2.3125" x 6.5278"

H: 4.7917” x 3.1806"

1/8

V:2.3125" x 4.8542"

”

H: 4.7917” x 2.3438

1/12

V:2.3125” x 3.1806"

H: 4.7917” x 1.5069”

Inquire in 4-Color Rates, Inserts, Stickers, Center Spread, Front Cover

NOTE: These rates are for color local advertising. The final deadline for booking a
print ad is Thursday at noon before the print issue the following Thursday. The
final deadline for submitting print ad artwork is Friday at 5pm before the print

issue the following Thursday. If ad space is booked but no creative is submitted,

clients will still be charged for the space.
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DIGITAL OPPORTUNITIES

Bein theirpocket.

Take over their screen, pop up in their inbox, and more. Our digital assets reach - i

millions of people every month — and there’s never a paywall. o

Website Email Newsletter
Desktop Super Leaderboard 970 x 90 pixels Leaderboard 600 x 150 pixels
Inline Banner 728 x 90 pixels Banner 600 x 150 pixels
Half Page 300 x 600 pixels Special Eblasts Daily Reader 600px x 600px (min. height)
Leaderboard 728 x 90 pixels Early Warning 600px x 600px (min. height)
Cube 300 x 250 pixels Entire Email List 600px x 600px (min. height)
Mobile Leaderboard 320 x 50 pixels Email Marketing
Dedicated emails, to get your message to the top of their inbox.
Cube 300 x 250 pixels
Social Media

Reach our audience on Twitter, Facebook, and Instagram. Limited inventory and
content restrictions apply. Social media is priced to spec and only available as an

addition to an existing advertising campaign.

AEADER
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BRANDED CONTENT

Let our storytellers tell yours. Branded

Sponsored Content

Co N te nt Content created by the client
22X

Content created independently of a (content created by client, assets
dictated by client)

Whatisit?

Branded content is a sales

Branded content is 22x revenue partner

nitiative that more engaging than
ittative that engages display ads. (content created by editorial team,

Pressboard Media - 2019

users with content that a assets dictated by editorial team)

client pays for, supplies,
and/or participates in; an

opportunity to tell your

- 900/ 0 SEO Content

90% of people like custom

Content will be marked content as a way fOI’ brands to

SPONSORED ADVERTISEMENT. engage with them. Long (over 1,000 words), nonlocal
The Chicago Reader has the right Financial Times Survey - 2019 content created by the client for SEO

to refuse any content, as well as a purposes

right to review and approve any

language. No false or
unsubstantiated medical or legal

claims are allowed.

AEADER
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Distribution

CHICAGO READER HAS THE LARGEST WEEKLY DISTRIBUTION
OF ANY ALTERNATIVE PAPER IN CHICAGO.

The Reader is distributed to 1,150 locations every other Thursday.

ZONE 1] 2,575
60077 » 60201 * 60202 * 60208
60626 - 60645

ZONE 2] 4,890
60546 - 60630 * 60631+ 60634
6064160646 - 60656 + 60659
60660 - 60706

ZONE 3| 5,400
60613 » 60640

ZONE 4| 4,295
60618 + 60625

ZONE 5 | 3,005
60657

ZONE 6| 2,334
60614

ZONE 7] 3,858
60622 + 60642

ZONE 8| 3,468
60639 * 60647 » 60651+ 60706

ZONE 9 | 3,125

60130 + 60160 * 60301 * 60302
60304 * 60305 » 60402 - 60608
60612 « 60623 « 60624 + 60644
60804

ZONE10] 3,130
60605 * 60607 * 60803

ZONE 11| 4,335

60617 + 60619 + 60620 » 60621
60628 - 60632 < 60636 + 60637
60638 - 60643 - 60649 * 60652
60655

ZONE 12| 2,920
60609 + 60615 * 60616 * 60653

ZONE 13| 2,456
60601+ 60611

ZONE 14| 2,820
60602+ 60603+ 60604 * 60606
60666

ZONE 15| 3,413
60155 *+ 60610 * 60654 *+ 60661

Distribution totals as of DECEMBER 2019. Some zip codes
not represented in above numbers if in outlying distribution,
and there are some paid subscribers outside this zone. In
addition, the full PDF of the paper is available for download
from the Reader website each issue

(www.chicagoreader.com/MAP).
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RIVER WEST - r
RIVER FOREST PRESEER S 13
GREEKTOWN
9 14
OAK PARK UKRAMNIAN SOUTHLOOP
VILLAGE 10
PRINTERS ROW
FOREST PARK
PILSEN
BERWYN LITTLE VILLAGE

12
CHINATOWN

BRIDGEPORT
BROMNZIEVILLE
HYDE PARK
11
SOUTHSHORE
BEVERLY
M
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